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Welcome to the Paley Festival 


one for which the Trustees feel great enthusiasm and pride. Fifteen years ago 

the Museum established this annual festival to celebrate the excellence and 
diversity of American television and to call attention to the achievements of televi- 
sion’s creative community. The Festival is now fittingly named in honor of William S. 
Paley, the founder of the Museum and of CBS, who so clearly recognized the impor- 
tance of collecting and preserving the great heritage of television programming. 


k William S. Paley Festival is one of the Museum’s most exciting projects, and 


Each year the Paley Festival offers the general public a greater awareness and appre- 
ciation of the quality of programming on television. Its success in reaching this goal 
is the result of the efforts of many people and institutions. The Museum’s Trustees 
have worked hard to ensure that the Paley Festival has impact with industry and 
creative people alike. The Museum’s staff in both Los Angeles and New York has 
done an extraordinary job each year in developing and producing each of the 
unique evenings. American Airlines and the Four Seasons Hotel at Beverly Hills 
have been longtime friends of the Festival, and we are indebted to them for their 
contribution. This year we are very happy to welcome Budget Rent A Car of 
Beverly Hills as an important supporter of the Paley Festival. We are also grateful to 
Panasonic Broadcast & Television Systems Company and American Hi Definition, 
Inc. for their important technical support of the Festival. 


We would like to thank Entertainment Tonight for its continuing support of the 
Salute to Excellence series; this year two evenings—This Is Sinatra! and The Ben 
Stiller Show—are part of this ongoing program. 


From the beginning, the press has welcomed the Paley Festival, covered its various 
events, and used the specific evenings as an opportunity to examine the creative 
aspects of this wonderful medium. This exposure and focus, too, is an important 
aspect of our activities. 


On behalf of the Museum’s Board of Trustees, we want to thank all those who have 


been involved in the Paley Festival in the past, and we hope you will enjoy this 
year’s program. 


Frank A. Bennack, Jr. 
Chairman 


Robert M. Batscha 
President 


The Museum of Television & Radio 


A Word About William S. Paley 


illiam S. Paley was one of the towering 
\ 4 figures of both radio and television 
broadcasting. He created what became CBS, 
and by the time he died in 1990 at the age of eighty- 
nine, he had remained at or near its helm for more 
than sixty years. He pioneered many of the practices 
that gave first radio and then television network 
broadcasting their distinctive shape and extraordinary 
reach. But what particularly sets him apart from the 
other giants of early broadcasting is that he knew, 
from the beginning, that the key to CBS’s success 
would be the quality of its programming; his great 
passion was for what went over the air. Longtime CBS president Frank Stanton later said 
of him that he “was a brilliant entrepreneur, an inspiring leader—but above all a 
showman. Programming was his life and his genius.” 


“ 


Bill Paley himself once commented that the “word 
‘programming’ has a sort of cold, mechanical sound. But 
it gets down to a certain gut instinct about what people 
will respond to, a kind of mystical connection between 
the broadcaster and his audience.” 


He prided himself on his own gut instinct, and he used it 
to the fullest. But his genius lay in the way he combined 
his keen eye and ear for popular taste with an impeccable 
sense of quality and style. In his own life, he was ever the 
perfectionist, whether precisely aligning the eee on 
his desk, adorning his walls 
with the finest works of 
modern art or, as this 
Museum’s founder and chairman, minutely critiquing every 
detail of successive designs for the New York building. He 
demanded the best. But in programming, he never equated 
the “best” with highbrow. If the public wanted comedies, 
he insisted that his be the funniest. If they wanted 
adventure or drama, his had to be the most gripping, the 
most compelling—while also commanding an audience. 


Every season he sought something that had never been 
done before that would push outward the frontiers of 


AY 


broadcasting. That brought such classics as Studio One, Playhouse 90, The Defenders, 
60 Minutes, The Waltons, M*A*S*H, Dallas, and many more to the air. His eye for talent 
led him to lure to CBS the likes of Jack Benny, Red Skelton, and George Burns and 
Gracie Allen; among the unknowns he discovered were the Mills Brothers, Bing Crosby, 
and Frank Sinatra. Under his leadership, the CBS television network topped the ratings 
for twenty consecutive years. 


Before the age of television, the young Bill Paley was a 
defining shaper of the early age of radio. His fascination 
with the medium began in the twenties, when he often sat 
for hours entranced by a primitive crystal set as it magically 
brought in music from distant cities. Others dismissed radio 
as a novelty without a future; he quickly grasped its 
potential and, in 1928, at the age of twenty-six, he bought a 
struggling group of small radio stations called United 
Independent Broadcasters. He built those into the 
Columbia Broadcasting System, and ultimately into the 
powerhouse the world came to know as CBS. 


Always fiercely committed to the network’s news 
operation, he was a driving force behind the development 
of broadcast news. Newspaper publishers’ worries about 
competition from radio led them, in 1933, to bar the wire services from serving 
broadcasters. Paley’s response was to create CBS News, which he built into one of the 
world’s preeminent news organizations. From the beginning 
he insisted on maintaining CBS News’s integrity by keeping it 
a distinct entity, separate from the company’s other 
Operations. By World War II, Edward R. Murrow, Eric 
Sevareid, Howard K. Smith, and others of the CBS News 
team were bringing the war, by radio, into American living 
rooms with an immediacy and impact never before known. 


Bill Paley had an enormous zest for life, and he lived it to the 
fullest. But it was his impact on both radio and television 
programming that left his mark so indelibly on the world we 
live in. When he died, Broadcasting magazine summed up 
his place in the pantheon of the airwaves this way: “Paley 
became to American broadcasting what Carnegie was to 
steel, Ford to automobiles, Luce to publishing, and Ruth to 
baseball.” 
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The 1999 Paley Festival: An Introduction 


industry and general public a look at how television of the past challenges 

and speaks to the television of today. Whether a reunion of the cast 
members and creative team from a program in the annals of television history or a 
look at a contemporary series, the Paley Festival illuminates how the creative 
community builds upon the foundation of television’s own history. 


() = again The Museum of Television & Radio’s Paley Festival offers the 


The Paley Festival kicks off with the American premiere of This Is Sinatra!, featur- 
ing the Chairman of the Board at his jazziest best. The 1962 concert was taped at 
London’s Royal Festival Hall and seen the next day on British television. This rare 
record of Sinatra performing before a live audience is crucial to understanding his 
artistry. As critic Will Friedwald explains, “the visual element proves vital in trans- 
porting us back to 1962 and putting us front row center at a brilliant concert.” We 
thank Canal+ and The National Film and Television Archive for making this special 
program available to us, and Entertainment Tonight for supporting this program as 
part of the Museum’s ongoing Salute to Excellence series. 


During past Festivals we have saluted individuals who have been pioneers in creat- 
ing new forms of television programming. This Paley Festival celebrates the achieve- 
ments of Carl Reiner and Rod Serling, who helped to define television comedy and 
imaginative drama, respectively. One of television’s true Renaissance men, Carl 
Reiner helped to develop sketch comedy as a writer and performer on the legendary 
Your Show of Shows with colleagues Sid Caesar, Imogene Coca, Mel Brooks, and 
many others. Later, he reflected on his own life and created The Dick Van Dyke 
Show, a personal and professional look at a television comedy writer. This year 
marks the fortieth anniversary of The Twilight Zone, creator/writer/host Rod 
Serling’s exhilarating investigation into other dimensions. Serling and his crafty pro- 
duction team envisioned bizarre, faraway places to help us comprehend the modern 
world; because of their vision, the “twilight zone” now has a permanent place in the 
cultural lexicon. 


In the past the Festival has reunited the creative teams of groundbreaking series 
from a variety of genres. This year we bring together the individuals who made four 
of television’s influential series. Creator Norman Lear inverted the formula of All in 
the Family and conceived of a successful but bigoted black businessman, George 


Jefferson, the controversial anchor of The Jeffersons for ten years. Steven Bochco, 
following the template of his landmark series Hill Street Blues, created 
L.A. Law, along with Terry Louise Fisher. The series mixed dramatic story lines and 
surreal humor to delve into serious moral issues over its eight-year run. Resisting the 
pleasures of material success, the producers and cast of thirtysomething searched 
for deeper values and commitments during the four-year run, while setting the stan- 
dard for “yuppie” drama. Although it lasted only one season, The Ben Stiller Show 
erupted with a post-modern, media-saturated sensibility, and its cast members, in- 
cluding Janeane Garofalo, Bob Odenkirk, and Andy Dick, are now working on their 
own projects, shaping comedy for the next century. This program is also part of the 
Museum and Entertainment Tonight’s Salute to Excellence series. 


This year’s Paley Festival offers a look at the diversity of current television comedy. 
Irreverent, hip, and sometimes downright silly, Late Night with Conan O’Brien has 
brought a fresh, satirical approach to the talk-show format during its six-year run in 
its after-midnight spot. Employing a superb ensemble cast, Everybody Loves 
Raymond revives the suburban situation comedy with a spirited look at the Barone 
family. NewsRadio, also with an acclaimed ensemble, focuses on the backstage poli- 
tics and intrigue of an off-center all-news radio station. Moesha, spotlighting one of 
the rising stars in the entertainment industry, Brandy, shows what it means to be 
young and black in the hip-hop nineties. 


Developments in contemporary television have always been a major component of 
the Festival. In the past we have presented the cast and creative teams of such 
shows as Seinfeld, NYPD Blue, ER, and Buffy the Vampire Slayer. This year we rec- 
ognize Felicity and Sports Night. Each series reinvigorates its genre with an acute 
awareness of its historical roots: Felicity expands the coming-of-age drama by ex- 
ploring the freedom and angst of college life, as embodied in the fearful yet deter- 
mined Felicity Porter, and Sports Night gives a penetrating, and sometimes farcical, 
look at the behind-the-scenes pressures of a fictional show, not unlike ESPN’s 
SportsCenter. 


Through these thirteen events, this Paley Festival testifies to the vitality and creativ- 
ity of one of the twentieth century’s most defining art forms: television. 


The 1999 
William S. Paley 
Television Festival 
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MARCH 2 Tuesday 7:00 p.m. 


Gregg Geller 
Dwight Hemion 
Janet Leigh 
Tom Selleck 
Tina Sinatra 
Gary Smith 

Al Viola 
Bill Zebme 


rank Sinatra was the supreme interpreta- 

tive artist of the American popular song. 

For Sinatra each song was the personal 
expression of a deeply felt moment; his 
singing plumbed the emotional depths of 
the lyric, searching for a total honesty. As 
New York Times critic John Rockwell 
noted, “no singer of our time has better in- 
vested the widest range of emotion in his 
music than Frank Sinatra.” Although Sinatra 
made nearly 1,300 commercial recordings, 
there exist few visual reminders of him in 
concert, fully engaged with a live audience. 

On June 1, 1962, British television cap- 
tured Sinatra during a midnight performance 
at London’s Royal Festival Hall. The taped 
program, This Is Sinatra!, was broadcast a 
day later in an abbreviated form in Great 
Britain and never released in the United 
States. This is Sinatra at the peak of his 
swinging artistry, at his most energetic and 
generous, performing twenty-nine songs in 
ninety minutes. Princess Margaret sponsored 
the concert, and many from entertainment’s 
royalty were in attendance, including Judy 
Garland, Douglas Fairbanks, and Shirley 
Bassey. Variety summed up the event by 
Stating that “Sinatra’s off-hand magnetism 
convinced that he was an artist as well as a 
local myth.” 

The concert was part of Sinatra’s World 
Tour for Children. After shooting The 
Manchurian Candidate and making his jazz- 
iest album ever, Sinatra and Swingin’ 
Brass, Sinatra set out to raise money and 
awareness for the world’s underprivileged 
children. The entire international tour, thirty 
dates in two months, was underwritten by 
Sinatra and raised more than a million dollars 
for hospitals, orphanages, and special 
schools. 

The World Tour was, in the words of 
scholar Will Friedwald, an “extraordinary 
musical pilgrimage” that pushed Sinatra to 
looser, jazzier heights. He is backed by a 
swinging sextet that features three veteran 
Sinatra sidemen—pianist Bill Miller, guitarist 
Al Viola, and drummer Irv Cottler. Their 
easy, free style can be felt in the renditions 
of Cole Porter’s “At Long Last Love” and 
Richard Rodgers & Lorenz Hart’s “The Lady 
Is a Tramp.” Sinatra also varies the pace with 
a sensitive reading of Harold Arlen & Johnny 
Mercer’s “One for My Baby,” supported by 
Miller’s evocative piano playing. When the 
performance ended in the wee small hours 
of the morning, the audience gave a thun- 
derous ovation, clamoring for more, even 
after Sinatra had left the building. 


a —— MARCH 3 Wednesday 7:30 P.M. ; 


ne of the most highly acclaimed new 

shows of the season, Felicity is the 

WB network’s latest entry in the in- 
creasingly popular coming-of-age genre. 
Sometimes devastating, sometimes exhilarat- 
ing, this intimate character-driven series is 
the story of Felicity Porter, a privileged 
California teenager who impulsively defies 
her parents’ wishes and follows a boy she 
barely knows 3,000 miles cross-country to 
attend college in New York City. TV Guide 
critic Matt Roush calls it “immensely appeal- 
ing, emotionally engaging, and altogether en- 
tertaining as it recaptures the adrenaline and 
the awe of the college experience.” 

Often compared to two other WB series, 
Dawson’s Creek and Buffy the Vampire 
Slayer, Felicity actually is closer in spirit and 
texture to ABC’s midnineties drama My So- 
Called Life. Like that short-lived but seminal 
series, Felicity is marked by emotional inten- 
sity and, in the words of New York Times 
critic Caryn James, “piercing realism.” The 
rites of passage from adolescence to adult- 
hood—alternately terrifying and thrilling, 
and sometimes both at once—are expertly 
captured. Felicity and friends bounce like 
pinballs from one bump to the next—cop- 
ing with everything from unrequited love to 
a roommate from hell who leaves underwear 
in the refrigerator—all with the absolute 
conviction of youth that every decision can 
have life-or-death repercussions. As J.J. 
Abrams, one of the show’s creators, told the 
Washington Post: “The key to the show, at 
its core, is that it’s about a person taking 
control of her life, taking risks, making mis- 
takes and suffering the consequences.” 

Abrams, an accomplished film writer 
who scripted Armageddon and Regarding 
Henry, teamed with longtime buddy Matt 
Reeves, writer/director of the film The 
Pallbearer, to create Felicity. The pilot, 
screened for advertisers last summer, cre- 
ated enormous buzz more than a month be- 
fore its premiere. Much of the hoopla 
focused on Keri Russell, who portrays 
Felicity, the charming, contemplative coed 
who comes to the realization that she has 
fled California in pursuit not of a boy, but of 
her independence. Also starring are Scott 
Speedman as Ben, the object of Felicity’s ob- 


J J. Abrams session; Amy Jo Johnson and Tangi Miller as 
Scott Foley Felicity’s friends Julie and Elena; and Scott 
Amy Jo Johnson Foley as Noel, the dorm’s resident adviser, 
Tony Krantz who has a wicked crush on Felicity. 
Jennifer Levin Abrams and Reeves also serve as execu- 
Tangi Miller tive producers, along with Brian Grazer, Ron 
Ed Redlich Howard, and Tony Krantz. 

Matt Reeves 

Keri Russell Felicity is a production of Imagine Television in 
Scott Speedman association with Touchstone Television. 
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: MARCH 4 Thursday 7:00 P.M. 


In Person 

Bert Granet 
Earl Hamner 
Earl Holliman 
Buck Houghton 
George Clayton Johnson 
Lamont Johnson 

Martin Landau 

Richard Matheson 

Bill Mumy 

Del Reisman 
Cliff Robertson 
Carol Serling 
Ethel Winant 
Marc Scott Zicree 


The ‘Twilight Zone 


rriving at the dawn of the space race, 
The Twilight Zone dared to embody all 
the thrills and anxiety of the Cold War 
era. For five seasons (1959-64) Rod Serling 
and company brought us tales of the unex- 
pected and the bizarre, often imagining a 
place not unlike our own, teetering on the 
precipice of nuclear holocaust, where ordi- 
nary reality—even one’s identity—could slip 
away in the blink of an eye. Implicit in the 
tales of science fiction and fantasy, of befud- 
dled dreamers and put-upon everymen, 
were provocative parables of troubling so- 
cial issues like McCarthyism and the repres- 
siveness of the business ethos. 

While its political barometer and wistful 
tone may have originated with its creator 
and host, it was an amazing phalanx of be- 
hind-the-camera talent that brought The 
Twilight Zone to life each week: producers 
Buck Houghton, Herbert Hirschman, Bert 
Granet, and William Froug; associate pro- 
ducer Del Reisman; production manager 
Ralph W. Nelson; directors such as Lamont 
Johnson, Buzz Kulik, Douglas Heyes, and 
Richard Donner; composers Bernard 
Hermann and Jerry Goldsmith, and espe- 
cially Marius Constant, whose spooky theme 
music became a cultural touchstone; cine- 
matographer George T. Clemens; writers 
Richard Matheson, Charles Beaumont, 
George Clayton Johnson, Earl Hamner; and 
many others. 

With its moody visuals, lyrical dialogue, 
and technical razzle-dazzle, the show was, as 
Marc Scott Zicree writes in The Twilight 
Zone Companion, “a flower blooming in a 
television desert.” Amid the gadgetry and 
otherworldliness, the journeys to faraway 
landscapes informed by the pages of 
Amazing Stories and other pulp fictions, 
Ihe Twilight Zone shone as an actor’s show- 
case: William Shatner’s terrifying “Nightmare 
at 20,000 Feet,” Agnes Moorhead’s close en- 
counter with “The Invaders,” and Gig 
Young’s regret to leave behind a past 
within “Walking Distance.” Moments like 
these came to define The Twilight Zone 

and place it firmly within the vernacular 
of modern folklore. 

In the forty years since its debut, The 
Twilight Zone has taken viewers through a 
delirious dimension of imagination— 
through a land, as its tight-lipped host fa- 
mously intoned, “between science and 
superstition...between the pit of man’s fears 
and the summit of his knowledge” —and 
brought them back to earth again with a 
humbling sense of themselves in a strange, 
alienating universe. * 


Peter Boyle 
Tucker Cawley 
Cindy Chupack 
Brad Garrett 
Patricia Heaton 
Doris Roberts 

Ray Romano 

Phil Rosenthal 
Ellen Sandler 

Lew Schneider 
Steve Skrovan 
Jeremy Stevens 
Kathy Ann Stumpe 
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verybody Loves Raymond, now in its 

third season on CBS, has garnered wide 

critical acclaim for its strong cast and off- 
beat look at suburban family life. It stars 
stand-up comedian Ray Romano as Ray 
Barone, a lovably neurotic sportswriter living 
on Long Island with his wife and three chil- 
dren, whose life is complicated by the fact 
that his meddling parents and jealous older 
brother live across the street. The show has 
been heralded by Entertainment Weekly as 
“the best sitcom on the air” and praised by 
the Wall Street Journal for its “wonderful en- 
semble company” and “mixture of laughter 
and tears, bickering and love.” 

Romano got his big break in 1995, after 
doing a routine on the Late Show with 
David Letterman featuring home videos of 
his chaotic family life. A few days later 
Mr. Letterman’s production company, 
Worldwide Pants, offered him his own 
show. The characters on Everybody Loves 
Raymond are based on Romano’s real-life 
family members, as well as those of the 
show’s creator and executive producer Phil 
Rosenthal. Like his television counterpart, 
Romano has a wife, a young daughter, twin 
boys, and a policeman brother who lives at 
home with his parents. Rosenthal, who also 
hails from the New York City area, is a for- 
mer actor who has written for several sit- 
coms, including Coach. 

Despite its conventional suburban set- 
ting, the show steers clear of many tradi- 
tional family sitcom trappings. Ray’s 
children are usually tucked away offscreen, 
while Ray’s overly intrusive parents and 
sulky brother add an element of the bizarre 
to an otherwise normal household. Ray and 
his wife Debra have a loving yet nonsenti- 
mental relationship revolving around the 
delicate balance of power in the family. The 
show centers on the humorous minutiae of 
daily life, such as Ray’s attempts to balance 
the checkbook or Debra’s bad cooking. As 
former New York Times critic John J. 
O’Connor aptly wrote, “Mr. Romano has a 
knack for hilariously obsessing on life’s 
most ordinary details. He’s made for prime- 
time comedy....” 

Ray’s long-suffering wife, Debra, is 
played by Patricia Heaton. His parents, 
Frank and Marie, are played by veteran ac- 
tors Peter Boyle and Doris Roberts, and his 
brother Robert is played by stand-up comic 
Brad Garrett. The children are played by 
real-life siblings Madylin, Sawyer, and 
Sullivan Sweeten. 


Everybody Loves Raymond is produced by Where's 
Lunch and Worldwide Pants Incorporated, in asso- 
ciation with HBO Independent Productions. 


= —- MARCH 6 Saturday 7:00 P.M. anes 


et behind the scenes at a nightly cable 
sports newscast, Sports Night is a deft 
blend of complex character comedy and 


Josh Charles 
Robert Guillaume 


Felicity Huffman compelling drama unlike anything else on 
Tony Krantz ~ network television. This new half-hour se- 
Peter Krause ries, airing on ABC, has won wide critical ac- 
Sabrina Lloyd claim—for its richly drawn characters; 
Joshua Malina intelligent, lightning-quick dialogue reminis- 
Rob Scheidlinger cent of David Mamet; authentic re-creation 


Thomas Schlamme 
Aaron Sorkin 


of a sports show set; and uncompromising 
handling of emotional issues. Like The 
™=" Larry Sanders Show, another series deal- 
_ ing with the backstage life of a fictional 
television show, Sports Night provides 
penetrating insights into both its charac- 
4. ters’ world and the world of the televi- 
sion industry. “Against all odds,” writes 
Ken Tucker of Entertainment Weekly, 
“Sports Night is a home run, a hole in 
one, a touchdown—at once the most 
_ consistently funny, intelligent, and emo- 
, tional of any new-season series.” 
: Creator and executive producer Aaron 
Sorkin—best known as a feature film 
writer (A Few Good Men, The American 
President)—was inspired by ESPN’s 
SportsCenter and its ironic, witty anchors: 
“There was this rotating group of anchors 
whom I liked—they knew a lot, and didn’t 
suffer foolishness.” Sorkin didn’t want de- 
votion to sports to be a prerequisite for 
enjoying the show, so he uses sports as a 
backdrop for what the show is ultimately 
about—relationships among colleagues 
who function in a high-pressure environ- 
ment, and the clash of ideals and reality 
that forces people to make difficult 
choices. Sorkin also wanted to create a 
show with more emotional honesty than 
the typical half-hour comedy, crafting 
episodes that careen from fast-paced ban- 
ter to serious, tender, and even somber 
moments every week. 
Joining Sorkin as executive producer are 
Rob Scheidlinger; Thomas Schlamme, The 
Larry Sanders Show veteran who directs 
many of the episodes; and the Imagine 
Entertainment team of Brian Grazer, Ron 
Howard, and Tony Krantz. The talented 
ensemble features Josh Charles and Peter 
Krause as coanchors and best friends Dan 
Rydell and Casey McCall; Felicity Huffman 
as driven producer Dana Whitaker; 
Emmy-winner Robert Guillaume as the 
show’s fatherly executive producer Isaac 
Jaffee; Sabrina Lloyd as perky associate 
producer Natalie Hurley; and Joshua 
Malina as enthusiastic, nerdy associate 
producer Jeremy Goodwin. 


Sports Night is produced by Imagine Television in 
association with Touchstone Television. 
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MARCH 8 Monday 7:00 P.M. 


ssessing the legacy of the cult favorite 
The Ben Stiller Show in the New York 
Daily News, television critic David 
Bianculli proclaimed the irreverent Fox 
series “about as good as sketch comedy got.” 
The Ben Stiller Show’s razor-sharp dissection 
of popular culture inanities and Hollywood’s 
sacred cows delighted the cognoscenti and 
set the standard for hip, media-savvy comedy 
in the nineties. 

Stiller, the son of veteran actors/comedi- 
ans Jerry Stiller and Anne Meara, defines his 
satirical approach with the observation “my 
parents’ comedy dealt with real things, ac- 
tual first-hand experiences. Mine comes 
from watching TV.” Television is the most 
consistent target of The Ben Stiller Show’s 
parodic barbs, engendering a surreal yet 
familiar universe where Lassie’s blandly 
warmhearted family has wholesome adven- 
tures with twitchy maniac Charles Manson; 
Eddie Munster plagues the network execu- 
tive who canceled his show in a stunning re- 
creation of Martin Scorsese’s Cape Fear; and 
Partridge Family manager Reuben Kinkaid 
shepherds a struggling U2 through their 
early gigs playing bar mitzvahs. 

The savagery of The Ben Stiller Show's 
parodies is tempered by its creators’ obvious 
love of the medium; the utter mastery of 
television grammar and sensibilities dis- 
played in the painstakingly crafted takeoffs 
denotes countless hours spent in front of the 
tube and speaks to a generation with similar 
viewing habits. Stiller notes, “TV is a bond 
we share. To me, it’s comforting.” Like its 
spiritual and stylistic antecedent SCTV 
(Entertainment Weekly’s Ken Tucker calls 
the show “SCTV with better hair”), Tbe Ben 
Stiller Show both excoriates and celebrates 
television, with equally hilarious and memo- 
rable results. 

After brief stints on Saturday Night Live 
and MTV, Stiller partnered with comedian 
Judd Apatow to create The Ben Stiller Show 
for Fox in 1992. Though rapturously re- 
ceived by critics—it won the 1993 Emmy 
Award for Outstanding Individual 
Achievement in Writing in a Variety or 
Music Program—the program suffered low 
ratings and was gone after a single season. 
After it was canceled, the largely unknown 
cast quickly emerged as major players in to- 
day’s comedy scene: Stiller and Janeane 
Garofalo have embarked on burgeoning film 
careers; Andy Dick appears as a regular on 
NBC’s NewsRadio; and Bob Odenkirk cocre- 
ated and cohosts HBO’s Mr. Show with Bob 
and David, a sketch comedy show that con- 
tinues in the laceratingly satirical tradition of 
The Ben Stiller Show. 
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MARCH 9 Tuesday 7:00 P.M. 


A SALUTE TO 


Carl Reiner 


genuine Renaissance man of television, 
Carl Reiner has excelled as a producer, 
director, series creator, writer, actor, 
voice-over performer, and host of a variety of 
series and specials. Historian Tim Brooks 
hailed him as “one of the most creative 
minds in TV comedy.” Morey Amsterdam 
called him “the only ad-lib comedy writer I 
know. He can write funny on his feet.” And 
Mary Tyler Moore has credited him “for my 
learning the art of comedy.” 

Reiner has been one of the significant 
contributors to television comedy, almost 
from the medium’s inception. After roles 
on three early variety series he joined the 
cast of the classic Your Show of Shows. 
There he provided support to stars Sid 
Caesar and Imogene Coca, notably as a 
roving reporter interviewing Caesar’s 
“Professor” character. Years later, he would 
perform similar duty as straight man to Mel 
Brooks’s “2,000-Year-Old Man.” His success- 
ful collaboration with Caesar continued with 
Caesar’s Hour, which resulted in Reiner’s 
first two Emmy Awards. 

Having contributed uncredited ideas for 
these programs while sitting in on the writ- 
ing sessions, Reiner came up with a pilot for 
his own series based on his home life and 
job as a television writer. This ultimately be- 
came the situation comedy The Dick Van 
Dyke Show—one of television’s landmark 
programs—with Reiner as creator, frequent 
writer, and actor playing the recurring role 
of egotistical television host Alan Brady. He 
would later refer to it as “the highlight of my 
career, because I was so proud of the quality 
we were able to maintain.” That high quality 
brought Reiner three more Emmys for writ- 
ing and two for producing. 

Reiner continued to contribute a wide 
range of work to television, creating The 
New Dick Van Dyke Show and serving as 
executive producer for his own vehicle, 
Good Heavens, while appearing in such 
specials as The Sid Caesar Imogene Coca 
Carl Reiner Howard Morris Special, for 
which he received an Emmy as cowriter; 
Annie and the Hoods; and Carol Carl 
Whoopi & Robin. His abilities as a dramatic 
actor were called on in guest appearances 
on such series as The Bold Ones and 
Medical Story, and the television movie 
Skokie. Reiner also reprised Alan Brady for 
an episode of Mad About You, earning his 
ninth Emmy Award. * 


MARCH 10 Wednesday 7:00 P.M. 


Brandy 
Demetrius Bady 
Lamont Bentley 
Mara Brock 
Calvin Brown, J’. 
Silvia Cardenas 
Jacque Edmonds 
Sara V. Finney 
Shar Jackson 
Fred Johnson 
Larry Lyttle 

Ron Neal 
Marcus T. Paulk 
Sheryl Lee Ralph 
T. Smith 

Vida Spears 
Countess Vaughn 
James West 
Yvette Wilson 
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e felt that if this smart, funny, inde- 
pendent, creative girl could come 
into your home every week, she’d be 
welcome,” said one of Moesha’s executive 
producers, Sara V. Finney. Finney was right: 
Moesha, now in its fourth season, is the 
UPN’s second-highest rated show, and as 
Matt Roush wrote in USA Today, its star, 
Brandy, has made an “effortless transition 
from platinum albums to the brassier tacks 
of mainstream sitcom.” Awarded a Parent’s 
Choice Silver Honor in 1996, the series’s 
success comes from its appeal to teenagers 
while impressing parents and critics alike. 

Moesha centers around high school 
senior Moesha Mitchell, a smart, sassy black 
teen making her way through adolescence 
with the help of her hip friends and loving 
family. Sometimes serious, always realistic, 
Moesha deals with topics relevant to 
teenage life like taking the SATs, dealing 
with overprotective parents, and going to 
concerts and parties. Good writing and well- 
timed comic relief have helped the show 
tackle weightier issues without becoming 
preachy—interracial dating, drug use, and 
deciding whether to become sexually active 
are just a few of the topics the program has 
explored. Both Brandy and costar Countess 
Vaughn have won NAACP Image Awards for 
their positive portrayals of young black 
women on television. 

Set in the Leimert Park section of Los 
Angeles, Moesha strives to depict a modern 
middle-class black family. As cocreator 
Ralph Farquhar explains, “The Mitchells 
aren’t the Huxtables. Moesha’s father is a 
Saturn salesman, her stepmother is a 
teacher. They’re a little more representative 
of what it means to be black and middle 
class in America.” The show’s writing, espe- 
cially the dialogue, lends honesty to the pro- 
gram. As Rick Marin and Allison Samuels 
wrote in Newsweek, “Unapologetically eth- 
nic, Moesha drops black slang and cultural 
references without footnotes.” 

Starring are William Allen Young as 
Moesha’s father, Frank; Sheryl Lee Ralph as 
her stepmother, Dee; and Marcus T. Paulk as 
her younger brother, Myles. Moesha’s 
friends are played by Countess Vaughn as 
Kim, Shar Jackson as Niecy, and Lamont 
Bentley as Hakeem. Yvette Wilson plays 
Andell, who runs The Den, Mo’s favorite 
hang-out. Moesha was created by Ralph 
Farquhar and Sara V. Finney and Vida Spears. 
The executive producers are Sara V. Finney 
and Vida Spears; the coexecutive producer 
is Calvin Brown, Jr.; and the producer is 
James Tripp-Haith. 


Moesha is a Big Ticket Television production. 


MARCH 11 Thursday 7:00 P.M. 


inner of thirteen Emmys, the 


Timothy Busfield Richard Kramer ground-breaking thirtysomething 
David Clennon Stewart Levin explored its unlikely subject matter— 
Joseph Dougherty Melanie Mayron the existential angst of seven baby boomers 
Polly Draper Ken Olin striving to reconcile the idealism of their 
Paul Haggis Ellen Pressman youth with the reality of life in their thir- 
Ann Lewis Hamilton W.G. Snuffy Walden ties—with striking sophistication and 
Mel Harris Patricia Wettig little regard for the conventions of prime- 
Marshall Herskovitz Scott Winant time entertainment. In his book Television’s 
Winnie Holzman Edward Zwick Second Golden Age, Robert Thompson says 
Peter Horton Liberty Godshall the series examined “the details of personal 


emotional life with a degree of subtlety 
heretofore unknown to commercial televi- 
sion, and it did so with some of the best writ- 
ing the medium had ever seen.” In addition 
to its Emmys (including one for Outstanding 
Drama Series), thirtysomething earned a 
Peabody Award for its “vivid writing, fine 
production, and exceptional performances.” 

Airing on ABC from 1987 to 1991, 
thirtysomething was created/executive pro- 
duced by Marshall Herskovitz and Edward 
Zwick, who had first teamed on the 1983 
television movie Special Bulletin. In a memo 
crafted to pitch the show, they described 
thirtysomething as about “a group of peo- 
ple, all of a certain age, who know enough 
about life to be totally confused by it. It’s 
about growing up—no matter how old you 
are.” Herskovitz once opined that the 
show’s goal was to “redefine drama, to 
search it out in the minute emotional lacu- 
nae that television...had never been inter- 
ested in.” And while thirtysomething did 
indeed discover subtext beneath such seem- 
ingly mundane decisions as whether to 
remodel one’s house, it also bore in on the 
emotional implications of a disintegrating 
marriage and the battle to survive ovarian 
cancer, and did so with intensity and hon- 
esty that were rare—if not unprecedented— 
for prime-time entertainment. 

thirtysomething’s ensemble was an- 
chored by the angst-ridden Michael 
Steadman (Ken Olin), an advertising execu- 
tive who dreamed of being a novelist, and 
his wife Hope (Mel Harris), torn between 
her love of motherhood and her longing for 
a career. Michael’s business partner, Elliot 
(Emmy-winner Timothy Busfield), and his 
wife Nancy (three-time Emmy-winner 
Patricia Wettig), survived a brutal separation 
and drew closer when Nancy was diagnosed 
with cancer. Michael’s cousin Melissa 
(Melanie Mayron, also an Emmy winner), his 
best friend Gary (Peter Horton), and Hope’s 
best friend Ellyn (Polly Draper) rounded out 
the core cast. David Clennon limned the 
Machiavellian ad man Miles Drentell. 

The acclaimed writing/producing team 
included Scott Winant, Paul Haggis, Ellen 
Pressman, Ann Lewis Hamilton, Joseph 
Dougherty, and Richard Kramer. 
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na review of Late Night with Conan 

O’Brien’s prime-time fifth-anniversary 

special, Tom Shales of the Washington 
Post wrote, “Inventive, outrageous, satirical, 
and often just spectacularly silly, O’Brien’s 
show overcame its worse-than-humble bum- 

bling start in 1993...and blissfully proved 
the early naysayers and erudite critics 

wrong.” Critical praise; a 37 percent rat- 

ings jump; O’Brien signed to a five-year 
contract: Late Night has come a long way 
from the days when NBC renewed the 
show in thirteen-week increments. 

The show has built a loyal following with 
its clever writing and hip, irreverent comedy 
segments. Signature bits such as “Clutch 
Cargo,” where real actors’ lips are superim- 
posed onto an image of a celebrity or politi- 
cian, or “In the Year 2000,” where O’Brien 
and sidekick Andy Richter make bizarre pre- 
dictions for the new millennium, have not 
only garnered critics’ praise, but devotion of 
the college crowd. O’Brien has also devel- 
oped an affable ease with his guests as he 
tries to create “a silly environment...so that I 
don’t feel afterward that I ripped someone 
to shreds.” 

Producer Jeff Ross, who keeps the show 
running on its shoestring budget, credits 
O’Brien for having “a real vision for the kind 
of comedy he wanted to do.” This vision is 
realized by head writer Jonathan Groff and 
his talented team, who focus on the “visual 
and silly.” From wrestling with a plastic alli- 
gator to mud-sliding down a hill, O’Brien and 
the fearless Richter will do almost anything 
for a laugh. Director Liz Plonka determines 
how to produce the comic bits and pre- 
taped pieces at the frenetic pace required 
for four shows a week. Musical director Max 
Weinberg leads the tireless Max Weinberg 
Seven, which provides Late Night's ener- 
getic soundtrack. And the show has helped 
break out new performers like Green Day 
and Jewel. 

With all these elements in place, doubters 
have re-evaluated Late Night with Conan 
O’Brien. As NBC Senior Vice President Rick 
Ludwin said, “Conan has brought a truly 
unique voice to late-night which has recently 
been recognized with an award from the 
Writer's Guild, an Emmy nomination, and by 
an ever-increasing number of television crit- 
ics who acknowledge the creativity and inno- 
vative style of the show.” Then again, as 
Richter told Entertainment Weekly, “The 
show’s always been good. It wasn’t us that 
came around. It’s you.” 


Jonathan Groff 
Conan O’Brien 
Andy Richter 


Jeff Ross 


Late Night with Conan O’Brien is produced by NBC 
Productions in association with Broadway Video. 
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MARCH 13 Saturday 7:00 P.M. 


Corbin Bernsen 
Steven Bochco 
Susan Dey 
Amanda Donohoe 
Larry Drake 
Richard Dysart 
Jill Eikenberry 
William Finkelstein 
Dann Florek 
Patricia Green 
Michele Greene 
Harry Hamlin 


Gregory Hoblit 
Cecil Hoffmann 
Elodie Keene 
David E. Kelley 
Diana Muldaur 
Alan Rachins 
Michael Robin 
Susan Ruttan 
Jimmy Smits 
Mark Tinker 
Michael Tucker 
Blair Underwood 
Rick Wallace 


fter eight seasons, fifteen Emmy awards, 
and 173 episodes, L.A. Law left the air- 
waves on May 19, 1994, leaving incon- 
solable critics combing their thesauri for 
words to eulogize the genre-busting phenom- 
enon. TV Guide’s Jeff Jarvis summed up the 
prevailing mood by proclaiming the show 
“one of my all-time favorites...here was a 
show that was captivating, funny, sexy, and 
best of all smart—a show that treated us with 
respect.” L.A. Law’s genius was to combine 
the addictive pleasures of a dramatic serial 
with serious explorations of complex moral 
and ethical issues and spice it with moments 
of bizarre, unexpected humor—a heady mix 
that turned legal drama convention on its 
head and made the show “appointment tele- 
vision” throughout its long, distinguished run. 

Created by Steven Bochco and Cagney & 
Lacey veteran Terry Louise Fisher in 1986, 
[.A. Law reflected Bochco’s desire to follow 
his acclaimed, gritty police series Hill Street 
Blues with an examination of how the other 
half lives. Set in the tony firm of McKenzie 
Brackman and adroitly reflecting (and skew- 
ering) the status-obsessed culture of the 
eighties and early nineties, the show follows 
the exploits of, among others, fatherly Leland 
McKenzie (Richard Dysart); stuffy Douglas 
Brackman (Alan Rachins); idealistic Michael 
Kuzak (Harry Hamlin); licentious Arnie 
Becker (Corbin Bernsen); principled Ann 
Kelsey Gill Eikenberry); nebbishy Stuart 
Markowitz (Michael Tucker); ultra-serious 
Grace Van Owen (Susan Dey); passionate 
Victor Sifuentes Jimmy Smits); brash 
Jonathan Rollins (Blair Underwood); insecure 
Abby Perkins (Michele Greene); hapless 
Roxanne Melman (Susan Ruttan); and sweet, 
developmentally impaired Benny Stulwicz 
(Larry Drake). 

[.A. Law’s steady infusion of new talent 
both on screen and behind the camera, in- 
cluding the addition of executive producers 
David E. Kelley, Rick Wallace, and William 
Finkelstein, helped preserve the series’s 
freshness over its eight seasons. The con- 
stantly evolving multidimensional characters 
and startling, unforgettable story lines Gn- 
cluding the enigmatic sexual technique 
known as the Venus Butterfly and Rosalind 
Shays’s plunge down an elevator shaft) 
helped earn the program the Emmy Award 
for Outstanding Drama Series four times, ty- 
ing the record set by Hill Street Blues. 
Celebrating the profound impact of L.A. Law 
upon its time, the Washington Post's Tom 
Shales wrote of the show’s cast and crew: 
“They can hold their heads high, all of them, 
for their names are inscribed forever in the 
book of Television That Mattered.” 
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Bernie Brillstein 
Tom Cherones 
Dave Foley 
Joe Furey 
Brad Grey 
Vicki Lewis 
Josh Lieb 

Jon Lovitz 

Joe Rogan 
Stephen Root 
Paul Simms 
Maura Tierney 


: MARCH 15 Monday 7:00 P.M. 


alling it “the falling-down funniest show 

on TV,” Bruce Fretts of Entertainment 

Weekly named NewsRadio the best 
television program of 1996, citing “one of the 
finest ensembles in prime-time history.” Set in 
the production offices of WNYX, a fictional 
all-news radio station in New York City, the 
fast-paced, edgy sitcom distinguishes itself 
from other behind-the-scenes media sitcoms, 
such as The Mary Tyler Moore Show or 
Murphy Brown, by focusing exclusively on 
how people interact in the workplace and the 
repercussions of those relationships. 

Created by Paul Simms, who previously 
wrote for The Larry Sanders Show and Late 
Night with David Letterman, Newskadio is 
about what really goes on at work: office 
politics, romances, gossip, jealousies, power 
struggles—everything but the actual work. 
As Simms told the New York Times, 
“Not...world peace but bigger issues. Like 
how do I fire somebody I’m replacing? Or, 
I've just slept with somebody in the office 
and I’d rather not have anybody know about 
it.” The show premiered in March 1995 on 
NBC with promising ratings, but endured 
numerous time-slot changes that con- 
tributed to a slip in ratings. The show faced 
its greatest test when star Phil Hartman, 
who played egomaniacal anchor Bill 
McNeal, was killed in May of 1998, only 
days after the show’s renewal was an- 
nounced. Instead of shutting down produc- 
tion, the producers and cast decided to 
move ahead with the series, hiring Jon 
Lovitz, Hartman’s longtime friend and 
Saturday Night Live cohort, to round out 
the ensemble. As Lovitz told the New York 
Times, “they decided to continue the show, 
and not quit, in his [Hartman’s] honor.” 

The much lauded ensemble features 
Kids in the Hall veteran Dave Foley as 
WNYX’s put-upon news director, Wisconsin 
transplant Dave Nelson; Stephen Root as ec- 
centric multimillionaire and station owner 
Jimmy James; Maura Tierney as fiercely com- 
petitive news writer and Dave’s on-again, 
off-again love interest, Lisa Miller; Andy Dick 
as klutzy, overly sensitive reporter Matthew 
Brock; Vicki Lewis as the flamboyant, hor- 
mone-ruled secretary Beth; Joe Rogan as sta- 
tion electrician and resident conspiracy 
theorist, Joe Garelli; and Lovitz as the 
newest on-air talent, Max Lewis, an insecure 
toady trying desperately not to get fired. 
Khandi Alexander played anchorwoman 
Catherine Duke until her departure from the 
series in late 1997. 


NewsRadio is a Brillstein-Grey Entertainment 
production. 


—_____— MARCH 16 Tuesday 7:00 P.M. 


“3 : aie ccording to comic Chris Rock, “The last 
ab time there was a real funny black TV 

show was The Jeffersons.” Norman 
Lear’s enormously popular situation comedy 
made audiences laugh for eleven seasons, at 
the same time that it brought important so- 
cial and racial issues to television. “People 
don’t realize how pioneering a show it was,” 
Rock said in a Vanity Fair interview. 

The Jefferson family first appeared as the 
Bunkers’ neighbors on CBS’s All in the 
Family from 1971 until 1975. The Jeffersons 
was spun-off as its own series after George, a 
janitor (Sherman Hemsley), is hit by a bus 
and uses the insurance money to start a dry- 
cleaning chain. He moves his wife, Louise 
(Emmy Award-winner Isabel Sanford), and 
son, Lionel (Mike Evans, later Damon Evans) 
from Queens into “a dee-luxe apartment in 
the sky” on Manhattan’s Upper East Side to 
prove to everyone—black and white—that 
he has made it. Louise hires the wisecrack- 
ing maid Florence Johnston (Marla Gibbs), 
who antagonizes George by calling him 
“Shorty.” Other characters include 
Englishman Harry Bentley (Paul Benedict): 


Franklin Cover 
Michael Evans 
Marla Gibbs 
Sherman Hemsley 
Norman Lear 


Mtke Milligan Helen (Roxie Roker) and Tom Willis 
Jay Moriarty (Franklin Cover), television’s first interracial 
Isabel Sanford couple, whose daughter Jenny (Berlinda 
Jack Shea Tolbert) eventually marries Lionel; Mother 


Berlinda Tolbert 
Ned Wertimer 
Bernie West 


Olivia Jefferson (Zara Cully); and Ralph the 
Doorman (Ned Wertimer). 

The characterization of George Jefferson 
elicited mixed reactions. It offended some 
critics, as well as black groups: described by 
one writer as an “Archie Bunker in blackface, 
with money,” George was a successful 
*. but bigoted businessman who called 
43, Whites honkeys. Others thought that 

just depicting a professional black 
man in prime time was progressive; 
as New York’s Negro Ensemble 
Company cofounder Robert Hooks 
said in 1982, “He’s the only TV im- 
age we've got.” Audiences re- 
sponded well to George— 
Sherman Hemsley told TV 
Guide, “People like him be- 
cause he says all the things 
they never have the nerve to 
say’ —and The Jeffersons 
was one of the most popular 
programs on television, 
~ Climbing as high as number 
three in the annual ratings. 

The Jeffersons was devel- 
oped by Norman Lear and cre- 
ated and executive produced 

by Don Nicholl, Michael 
Ross, and Bernie West. 
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THE UNCUT 
“Lucy Takes a Cruise to Havana” 


Buffy the Vampire Slayer 


JOHN CLEESE ON 
Fawlty Towers 


MacGyver 


AN EVENING WITH 


Penn & Teller 


“Lucy Takes a Cruise to Havana” 


Ally McBeal 

The Nanny 
Fernwood 2 Night 
King of the Hill 


Touched by an Angel 


The Practice “Lucy Takes a Cruise to Havana”: Bob Carroll, Jr., Madelyn Pugh Davis, 


Arthur Hamilton, Desi Arnaz, Jr., Lucie Arnaz 


ate 
fees 


Buffy the Vampire Slayer: David Greenwalt, David Boreanaz. Anthony Stewart Charisma Carpenter, Sarah Michelle Gellar, Alyson Hannigan 
Head, Nicholas Brendon, Joss Whedon, Charisma Carpenter, Alyson Hannigan, 


Sarah Michelle Gellar 


2) 


Fawlty Towers 


MacGyver Pete Sloman, John Whelpley, Michael Greenburg, Dana Elcar, Richard Dean 
Anderson, John Rich 


Teller, Penn Jillette 


Ally McBeal: Steve Robin, Jonathan Pontell, Calista Flockhart, Jane Krakowski, Gil Bellows. 
David E. Kelley, Courtney Thorne-Smith, Greg Germann, Peter MacNicol, Vonda Shepard, 
Jeffrey Kramer, Mike Listo, Pam Wisne, Billy Dickson, Dennie Gordon 


The Nanny: Charles Shaughnessy, Fran Drescher, Peter Marc Jacobson (front row) Frank Lombardi, Madeline Zima, Benjamin Salisbury (back row) Rachel Chagall, 


Diane Wilk, Caryn Lucas, Ann Guilbert, Nicholle Tom, Charles Shaughnessy, Fran Drescher, 
Peter Marc Jacobson, Renée Taylor, Daniel Davis, Prudence Fraser, Robert Sternin 


(front row) Jim Drake, Kenneth Mars (back row) Fred Willard, Frank DeVol, Fernwood 2 Night 
Martin Mull, Al Burton, Craig Richard Nelson, Harry Shearer, Norman Lear, 
Alan Thicke, Bill Kirchenbauer 


ho 
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(front row) Alan Cohen, Cheryl Holliday (back row) Wes Archer, Alan Freedland, Johnny King of the Hill 
Hardwick, Greg Daniels, Joe Boucher, Mark McJimsey, Mike Judge, Pamela Segall, Kathy Najimy, 
Brittany Murphy 


Della Reese, Martha Williamson, Marilyn Osborn, David Giella Martha Williamson, Jon Anderson 


Dylan McDermott, Pam Wisne, Dennis Smith, Steve Harris, Lara Flynn Boyle, The Practice 
Michael Badalucco, Kelli Williams, Lisa Gay Hamilton, David E. Kelley, 
Camryn Manheim | 


Touched by an Angel: Bob Colleary, Robert Visciglia, Jon Anderson, John Dye, Marilyn Osborn, Robert Visciglia, John Dye, Della Reese, Bob 


About The Museum of Television & Radio, California 


ur mission is to be the premier trust of television and radio’s heritage. Our 
responsibility to the public is to make available the finest collection of 
programs and promote a greater appreciation of its artistic value, social 
impact, and historical importance. 


LEONARD H. GOLDENSON BUILDING 
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ani s Lobby: the bright and welcoming entrance to the Museum | allery: the primary gallery space, just to the right of the 

with ¢ a thirty- foot high rotunda covered by a glass skylight, which also lobby, chat features changing exhibits of television- and radio-related art and 

features a view of the Carl E. Hirsch Staircase and B or] alcony. artifacts as well as video monitors that display programs relevant to the 
exhibit. 


ry: where visitors search through the collection of ' ‘nter: features specially designed individual and family stations, 
over 100, 000 radio and television programs and advertisements through a equipped with a monitor and headphones, where visitors view and listen to 
cross-referenced, computerized catalog. Programs selected here are for programs they have selected from the library. 


private viewing and listening. 


hi € neater: the 150-seat primary venue for major exhibition avid Gert : a unique circular gallery space for 
screenings, seminars, and festivals. State-of-the-art equipment allows the display’ ing art and artifacts connected to the radio and television heritage. 
theater to function as a television studio and to host live events via satellite. 


30 


the site of the Education classes that 7 ‘at oom: the site of the Education classes that 
take place in the morning before the Museum opens to the public and also a take place in the morning before the Museum opens to the public and also a 
second venue for daily screenings. second venue for daily screenings. 


individual viewing and a second circular space to display 
listening consoles specially equipped with the library catalog. Journalists, artwork connected to radio and television. 
students, and others can use these consoles through the Museum’s 
Researchers’ Program. 


offers hundreds of books, video ‘ : ry: displays names, engraved 
and audio cassettes, posters, t- -shirts, caps, and other memorabilia from in marble, of the individuals, corporations. and foundations whose 
current and classic programs, as well as items produced in connection with contributions have made the building’s construction possible. 


Museum exhibitions. 
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Membership Opportunities 


Categories and Benefits 

GOGOL, 4 c2¢cnecetasdusagt yee ieges eb: tpawen van senetgeresse eps ded pee< wes chess aneennks dinseesavedesiaasal $50 
° Free single admission to daily programs at the Museum for one year 
* Invitations to monthly television premiere screenings 


° Free access to the Museum Library’s computerized catalog of over 100,000 radio and television 
programs and advertisements 


° Free subscription to Members Update 
° Express check-in for daily screenings 
° Members-only classes and guest lectures 


° 10 percent discount on videos, cassettes, publications, and all other purchases in the Museum Shop 
and the Gift Shop Online (www.mtrshop.com) 


* Discounts on seminar tickets 
° Extended time at radio and television consoles for individual listening and viewing 
General membership is available to senior citizens over age 65 with ID and students with ID for $35. 


OC OIE oo bane pesae ca escrewnne yaks ecescadegpeaesabeweeedenneGsnbeecetdrcahe cee eatenasceccheesaese: $70 
All privileges above plus: 


* One additional, nontransferable membership card for Member’s spouse or designated friend 
OR a membership card that admits Member and one guest to Museum 


° Free admission for children under twelve when accompanied by parent 


° Additional admission cards for Member’s children between twelve and eighteen 
(may be unaccompanied) 


CESS 5. dan ioas aces den ewe wawd dLawswns CweKa Se eacaReey Wie cantando neapabanwnda bee ewennadaneoweases $150 
All privileges above plus: 
* Telephone reservations for use of radio and television consoles 


° Free access to special Museum Reference Line 


Ure.) a a ee ee ee eee ere ee ere errr re ee eer re rer rer re $250 
All privileges above plus: 
° A specially selected Museum publication 


° Free admission to daily programs for guests when accompanied by Member 


DOSEN. Spec anceeudsacnguereceysuehs arene yee caesar ee sessed e sede eee sade seieceseseneueseicsasseieereiasl $500 
All privileges above plus: 


* Complimentary reserved admission to all seminars at the Museum 


Pes GAC ae ook n i oecw he dasosn cand iesaeewcscnwtarde sates oheetenstretenatensenebehesek®s $1,000 and above 
All privileges above plus: 
° Invitations to black-tie events 


° Invitations to special dinners and receptions with leaders of the television and radio communities 


° Private tours of the Museum by appointment 
° A specially selected Museum gift 


° Listing in our Patrons Circle roster of donors 
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Membership Application 


LJ) PeUOw sn weraccedebandadueadc $1,000 || New annual membership 

Lo} BURMAN 66 ce wee eae ee be we os $500 |_| Renewal annual membership 
-) SOPPGMING «veces ccceaveauva peas $250 _| Gift annual membership 

|) CGMS 6 ke wee eR GE eb ee $150 

La) Joyal/Pantly 2c eee eweaavews $70 

fol GreHietal: ne ean a ee we eee se hee: $50 

LI Senior Citizen ........00000vuee es $35 

Ll SHGSTE soca eens ednedaxbnees $35 

LJ Mr. |_| Miss L] Ms. [| Mrs. (| Mr. and Mrs. 


LJ 


MEMBER’S NAME 


IF APPLICABLE, NAME FOR SECOND MEMBERSHIP CARD 


ADDRESS 
CITY STATE ZIP 
DAY TELEPHONE EVENING TELEPHONE 


My check is enclosed OR Please charge my: [] American Express |} Visa (] Mastercard 


CARD NUMBER EXPIRATION DATE 


SIGNATURE 


Or charge your membership over the phone by calling (212) 621-6780 or (310) 786-1066 


This is a gift membership for the person above from: 


DONORS’ NAME(S) 


ADDRESS 
CITY STATE ZIP 
DAY TELEPHONE EVENING TELEPHONE 


My employer's personnel department administers a matching gift program, and I plan to obtain a 
matching gift form and forward it to the Museum at my earliest convenience. 


Please return this application with your check or credit card information to: 


Membership Department, The Museum of Television & Radio, 25 West 52 Street, New York, NY 10019-6101 or 
Membership Department, The Museum of Television & Radio, 465 N. Beverly Dr., Beverly Hills, CA 90210-4654 


Upon request, any person may obtain from the Museum or from the New York Secretary of State (162 Washington Avenue, Albany, NY 12231) a copy of the 
last annual report filed by the Museum with the New York Secretary of State. Membership contributions are tax deductible to the extent permitted by law. 


You may wish to remember The Museum of Television & Radio in your will or other estate planning. Please call (310) 786-1032 in California or (212) 621- 


6776 in New York for further information. 


PF99 
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The Museum of Television & Radio 
Board of Trustees 


Frank A. Bennack, Jr., Chairman 
The Hearst Corporation 


Alan Alda 


Loreen Arbus 
Loreen Arbus Productions, Inc. 


Robert M. Batscha 
The Museum of Television & Radio 


Candice Bergen 
Frank J. Biondi, Jr. 


Steven Bochco 
Steven Bochco Productions 


Gustavo Cisneros 
Cisneros Group of Companies 


Joan Ganz Cooney 
Children’s Television Workshop 


Gordon Crawford 
Capital Research and Management 


Robert A. Daly 
Warner Bros. 


Barry Diller 
USA Networks, Inc. 


Lee Gabler 
Creative Artists Agency 


George J. Gillespie, I 
Cravath, Swaine & Moore 


Leonard H. Goldenson* 
ABC, Inc. — 


Ralph Guild 
Interep 


Bill Haber 
Save the Children 


Gustave M. Hauser 
Hauser Communications, Inc. 


Leo Hindery 
TCI 


Robert A. Iger 
ABC, Inc. 


Michael H. Jordan 


Mel Karmazin 
CBS Corporation 


Henry A. Kissinger 
Kissinger Associates, Inc. 


Kay Koplovitz 


Norman Lear * 
Act Il] Communications 


J. Bruce Llewellyn 
Queen City Broadcasting 


- John W. Madigan 


Tribune Company 


Alex J. Mandl 
Teligent Corporation 


Burt Manning 


J. Walter Thompson Company 


Jeffrey Marcus 
Chancellor Media 


Edward F. McLaughlin 
EFM Media Management Inc. 


Dina Merrill 
RKO Pictures, Inc. 


Rupert Murdoch 
News Corporation 


Thomas S. Murphy 
ABC, Inc. 


Edward N. Ney 
Burson-Marsteller 


Agnes Nixon 
ABC/Daytime 


William C. Paley 


Norman J. Pattiz 
Westwood One Incorporated 


Dan Rather 
CBS News 


Steven Rattner 
Lazard Freres & Co. 


Sumner Redstone 
Viacom Inc. 


Ivan Seidenberg 
Bell Atlantic Corporation 


Sid Sheinberg* 
The Bubble Factory 


Stanley S. Shuman 
Allen & Company Incorporated 


Robert F. X. Sillerman 
The Sillerman Companies 


Noble Smith 


Edward John Noble Foundation 


Frank Stanton* 


David Stern 


National Basketball Association 


Howard Stringer 
Sony Corporation of America 


Marlo Thomas 


Grant A. Tinker 
GTG Entertainment 


R.E. Turner 
Time Warner, Inc. 


Barbara Walters 
ABC News 


Lou Weiss 
William Morris Agency, Inc. 


Bob Wright 
NBC, Inc. 


* Trustee Emeritus 


William S. Paley, Founder 


As of January 1999 
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1998 Major Donors to 


The Museum of Television & Radio 


Endowment 


Alan Alda 

Bell Family Foundation 

CBS Foundation 

Carole Cooper and Richard Leibner 
David and Laraine Gerber 

William Randolph Hearst Foundation 
Samuel I. Newhouse Foundation 


The New York Community Trust-The Peter G. 
Peterson and Joan Ganz Cooney Fund 


William S. Paley Foundation, Inc. 
Park Foundation, Inc. 

Donald and Laura Pels 

Estate of Beatrice Seaver 


Television Information Office 


Golden Benefactors ($100,000 +) 


ABC, Inc. 

Antena 3 

Frank A. Bennack, Jr. 
BoozeAllen & Hamilton 

CBS Corporation 

Barry Diller 

The Edward and Patricia McLaughlin Foundation 
General Motors 

Ralph Guild/Interep 

Bill Haber 

Rita E. and Gustave M. Hauser 
The Hearst Corporation 
Jacqueline and Marvin Kosofsky 
Mrs. John H. Mitchell 

NBC 

William S. Paley Foundation, Inc. 


PricewaterhouseCoopers 


Golden Benefactors ($50,000 - $99,000 +) 


The Ahmanson Foundation 

Bell Atlantic Foundation 

CBS Radio 

Canal+ 

Capstar Broadcasting Corporation 
Chancellor Media Corporation 
Corporation for Public Broadcasting 
E.M. Warburg, Pincus & Co., LLC 
Entertainment Tonight 

FOX INC. 


Mel Karmazin 

King World Productions 

The Blanche and Irving Laurie Foundation 
New Line Cinema 

Edward John Noble Foundation 

Norman and Mary Pattiz Foundation 

RTL Television 


Robert F.X. and Laura Baudo Sillerman through 
the Tomorrow Foundation 


Sony Corporation of America 
TCI 

Marlo Thomas and Phil Donahue 
Turner Network Television 
Universal Studios, Inc. 

Viacom Inc. 

Rosalind P. Walter 


Warner Bros. 


Benefactors ($25,000 - $49,999) 


Bell Family Foundation 

BMI 

The Bubble Factory 

E. Blake Byrne/The Skylark Foundation 
Castle Rock Entertainment 

The Chase Manhattan Bank 

Cisneros Group of Companies 

Creative Artists Agency 

Falcon Cable TV/The Nathanson Family 
Michael Finkelstein and Sue-ann Friedman 
Fujisankei Communications International, Inc. 
Fundacion Roberto Noble 

Gannett Broadcasting 

The Marc Haas and Helen Hotze Haas Foundation 
Carl E. Hirsch 

Home Box Office, Inc. 

International Creative Management, Inc. 
Paul and Florence Kagan 

Mark Asset Management 

Media Planning, S.A. 

Mitchell Madison Group 

National Basketball Association 

Samuel I. Newhouse Foundation 

Agnes Nixon 

Petry Media Corp. 

Procter & Gamble 

Steven Rattner and P. Maureen White 


May and Samuel Rudin Family Foundation, Inc. 


Frank Stanton 
Tele-Munchen-Gruppe 

Teligent Inc. 

Time Warner Inc. 

Tribune Broadcasting 

TV Guide 

Variety, Inc. 

Volvo Group North America, Inc. 
Westwood One Incorporated 
William Morris Agency, Inc. 


Patrons ($10,000 - $24,999) 


ABC Entertainment 
Act III Productions 


~ A.H. Belo Corporation Foundation 


Alan Alda 

Allen & Company Incorporated 
American Home Products Corporation 
The Arbitron Company 

Loreen Arbus 

Arthur Andersen LLP 

The Associated Group 

AT&T 

Bank of America 

Bank of Montreal 

The Bank of New York 

Bear, Stearns & Co. Inc. 

Frank J. Biondi, Jr. 

Bloomberg L.P. 

Bresnan Communications 
Bristol-Myers Squibb Company 
Daniel B. Burke 

James and Linda Burrows 
Capital Research and Management 
CIBC Oppenheimer 

Cox Broadcasting 

Gordon Crawford 

Credit Suisse First Boston 
Deloitte & Touche, LLP 
DirecTV 

Discovery Communications, Inc. 
Dresdner Kleinwort Benson 
The Richard Eaton Foundation 
Endeavor 

Ford Motor Company Fund 
Fox Filmed Entertainment 


France Telecom North America 
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Mr. and Mrs. Jack Fritz 

Gabelli Funds, Inc. 

Goldman, Sachs & Co. 

Granite Broadcasting Corporation 
Astrid Grohmann 

Hallmark Entertainment 

Ted and Dina Merrill Hartley 
Hearst-Argyle Television, Inc. 
Hollinger, Inc. 

HSN, Inc. 

The Interpublic Group of Companies, Inc. 
J.P. Morgan & Co. Incorporated 
Jim Henson Productions 


Richard Kandel/Theodore & Renee Weiler 
Foundation 


Katz Media Corporation 

John K. Keitt, Jr. 

Eaddo and Peter Kiernan 

David E. Kelley Productions 
Kohlberg Kravis Roberts & Co. 
Lazard Freres & Co. LLC 

Lifetime Television 

McKinsey & Company, Inc. 

Metro Networks 

Morgan Stanley Dean Witter & Co. 


News Corporation Foundation 


The New York Community Trust-The Peter G. 


Peterson and Joan Ganz Cooney Fund 
Betty and George Nicholaw 
Nick at Nite/TV Land 
PaineWebber Incorporated 
William C. Paley 
The Pinkerton Foundation 
The Plum Foundation 
OVC, Inc, 

RAI Corporation 
Dan Rather 
Ruane, Cunniff & Co., Inc. 


The Harvey & Phyllis Sandler Foundation, Inc. 


The John Schreiber Group 

Showtime Networks Inc. 

Syd Silverman 

The Honorable William E. Simon Foundation 
Sony Pictures Entertainment 

Mr. and Mrs. Theodore R. Stanley 

Grant A. Tinker 


Tokyo Broadcasting System International, Inc. 


Tribune New York Foundation 


Unilever United States Foundation, Inc. 
United Paramount Network 

Univision 41/WXTV 

USA Networks 

Veronis, Suhler & Associates Inc 
Waller Capital Corporation 

Walt Disney Productions 

Louis P. Weiss 

WinStar New Media 


John Sacret Young 


Sponsors ($5,000 - $9,999) 


Sheila Allen 

American Express Company 

Bates Worldwide 

Beverly and Ted Bergmann 

Beverly Hills Charitable Foundation/ 
Beverly Hills B’nai B'rith 

BMG Entertainment 

Steven Bochco 

Bernie Brillstein 

Broadway Video, Inc. 

James L. Brooks and Holly Holmberg Brooks 
Buckley Broadcasting Corp. 

Carol Burnett 

Allan and Joan Burns 

Gerry and Liz Byrne 

Glenn and Mary Caron 

Communications Equity Associates, Inc. 
Hal Cooper 

The Irene Diamond Fund, Inc. 
Dreamworks SKG 

Jack W. Fritz 

David and Laraine Gerber 

The J. Paul Getty Trust 

Gary David Goldberg and Diana Meehan 
Senator Roy Goodman/Natural Heritage Trust 
James L. Greenwald 

Grey Advertising Inc. 

Mr. and Mrs. Donald M. Gruhn 

Jules Haimovitz 

Hallmark Cards 

Brenda and Dean Hargrove 

Jack Hausman 

Hubbard Broadcasting, Inc. 

Robert A. Iger and Willow Bay 

Johnson & Johnson Family of Companies 


J. Walter Thompson 

Henry A. Kissinger 

Maxine Lapiduss 

Mr. and Mrs. Mortimer Levitt 

Mr. and Mrs. George L. Lindemann 
J. Bruce Llewellyn 

Michael Lynne 

Marsh & McLennan Companies 
Mattel Foundation 
McCann-Erickson Worldwide 

Don Mischer 

Alan G. Mnuchin 

Mary Tyler Moore and S. Robert Levine 
Ed Ney 

Nielsen Media Research 

Pacific Telesis 

Glenn Padnick 

Playboy Enterprises, Inc. 

Richard Reiss, Jr. 

Marise Relfe 

Patricia and John Rich 

Scripps Howard Foundation 

Mr. and Mrs. David M. Silfen 
Spelling Entertainment Group, Inc. 
TBWA Chiat/Day Inc. 

United Media 

Enzo Viscusi 

Barbara Walters 

The Washington Post Company 
Saundra Whitney and Paul F. Wallace 
Young & Rubicam Foundation 


Mortimer Zuckerman 


Associates ($2,500 - $4,999) 


Anonymous 

Abernathy MacGregor Frank 

Joe L. Allbritton 

Robert L. Allbritton 

A&E Television Networks 
Audio-Visual Headquarters 

BBDO Worldwide 

Tom Bird 

Carole Black 

Matthew Blank/Showtime Networks Inc. 
Carat MBS 

Chronicle Publishing Company 
Donaldson, Lufkin & Jenrette, Inc. 
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James C. Dowdle 

Hugh and Ruth Downs 

The Freeport-McMoRan Foundation 
Marilyn Friedman and Thomas Block 
Fuji Photo Film U.S.A., Inc. 

Toni K. Goodale 

Harriscope of Los Angeles, Inc. 
Hicks, Muse, Tate & Furst Inc. 
Kerry and James A. Jacobson 

Gene and Sally Jankowski 

Jean and Casey Kasem 

Isobel and Ronald Konecky 

Kay Koplovitz 


The Honorable Samuel J. and Ethel LeFrak 


Silvio Mazzola 
Metro Traffic Control, Inc. 


Jerry L. Nelson 


The New York City Department of Cultural 


Affairs 


Panasonic Broadcast & Television Systems 


Company 
Post-Newsweek Stations, Inc. 
David Rockefeller 
Robert M. Rosencrans 
Susan Lynn Saltz 
Leonard and Gloria Stern 


True North Communications Inc. 


Donors ($1,000 - $2,499) 


Anonymous 

Shiela Allen 

Steve Allen 

A.M.P.A.S. 

Errol Antzis 

ASGA.P, 

Ed Barlow 

Beantown Productions 

Belden Wire & Cable Company 
Robert and Janet Berger 

Buddy and Chase Berke 
Berkshire Hathaway Inc. 

Allen J. Bernstein 

Amelia and Richard A. Bernstein 
Janice and Michael I. Bernstein 
BHC Communications, Inc. 

Mr. and Mrs. Jeff Bianco 

Carole Black 


The Blackstone Group LP 

Mrs. John P. Blair 

Bonneville International Corporation 
Edward R. Bradley, Jr. 

William J. Bresnan 

Broadcasting & Cable 

David Brown and Helen Gurley Brown 
Mr. and Mrs. Sid Caesar 

Iris Cantor 

Joel Chaseman 

Milton P. Chernack 

Comcast Corporation 

Courtroom Television Network 

Jan S. Crowe 

Gabriella De Ferrari 

Dana Delany 

Directors Guild of America (DGA) 
Jonathan D. Farkas 

Dr. and Mrs. Jack Fealy 

Laurie Cohen Fenster 

Paul Fey and Elaine Craig 

William Fitzgerald and Sandra Krause 
The Freedom Forum 

Kim Fields Freeman 

The Friars Foundation 

Robert Friedman 

Grace Fritzinger 

Roy Furman 

Jeff Gaffney 

GAVIN 

Ginny Geller 

Bill Ginsberg 

Marilyn Gleason 

Les Goldberg 

Mr. and Mrs. Marvin F. Goldsmith 
Mr. and Mrs. Harry E. Gould, Jr. 
Beverly Joyce Gracey 

The Gordon and Llura Gund Foundation 
Ruth Ann and William Harnisch 

Mr. and Mrs. Harry T. Hawks 

Steven C. Herbert 

Edward Hermann 

Dr. and Mrs. Isaac Steven Herschkopf 
Susan and John B. Hess 

H. L. Dalis Inc. 

Joel and Barbara Hochberg 

Mr. and Mrs. Richard D. Hoffman 


Arthur G. Hiller 

Rick and Kathy Hilton 
Jeffrey S. Himmel 
Fred Huebscher 
George Irish 

Mark A. Itkin 


John Mary and Bernard Jacobs Foundation 


Kader Lithographers 

Sari Locker 

Sally and Manny Karbelnig 

Arthur and Tichi Wilkerson Kassel 
Raymond Katz 

Mr. and Mrs. Anthony C.M. Kiser 
Bill Kobin 

David H. Koch Charitable Foundation 
Eric Kohlberg 

Mr. and Mrs. John A. Kornreich 
Lola and Saul Kramer 

Steve Kroft 

Scott Kurnit and Abbe Heller 

Mr. and Mrs. Ralph Lauren 
Maureen Lesourd 

Mr. and Mrs. Robert Paley Levy 
Lowe & Partners/SMS 

Betty White Ludden 

The MacManus Group, Inc. 

Lois and Jerry Magnin 

Michael and Summer Mann 

John and Charlene Margaritis 
Brian R. Marlowe Foundation 
Barbara and Garry Marshall 

James Marx 

James L. Massey 

Martin Massman 

Mr. and Mrs. Stephen D. McAvoy 
Mark McEwen 

Stephen McNeeley 

Media General, Inc. 

Merkley Newman Harty 

Donald K. Miller 

Mitch Miller 

Miller Freeman, Inc. 

Mr. and Mrs. Stanley G. Mortimer, III 
NTV International Corporation 
Sharon Obermann and Alan S. Kane 
Maureen O’Boyle 

Mrs. Ann Oestreicher 
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Ogilvy & Mather Worldwide 
Frank Osborn 

Phyllis C. Parvin 

Lex Passaris 

Jane Pauley 

Laura Pels 

Audrey M. Perrine 

Bill Persky and Joanna Patton 
Polo Ralph Lauren Corporation 
Michael Pressman 

Robert Price 

The Quantum Group 
Phylicia Rashad 

Rob and Michele Reiner 
Patricia C. Remmer 

Ira M. Resnick 

Edward A. Rosenberg 

The Rosie O’Donnell Show 
Jay D. Roth 

Al Rush 

Arlene and John Saffro 
Salomon Smith Barney 

John Sarrao 

Charles B. Scarborough, III 
Steven H. and Alida Brill Scheuer Foundation 
Thomas Schlamme 
Scholastic Productions 

Alan and Kathy Schwartz 
Sherwood Schwartz 

Joe Sedelmaier 

Martin E. Segal Company 
SFX Broadcasting 

George Shaefer 

Sidney Sheldon 

Jeffrey and Amy Silverman 
Louise M. Simone 

Muriel Slatkin 

Southern California Broadcasters Association 
Brent Spiner 

Maureen and Daniel Staley 
Leonard and Gloria Stern 
Patrick Stewart 

Bunny Stivers 

Melville and Leila Maw Straus 
Swyer Companies 

The Mary Hilem Taylor Foundation 
Dana Tyler 


Tweedy, Brown Company 

Frank and Julie von Zerneck 

Charles B. Walker and Melina Hill-Walker 
Michael and Carol Weisman 

The Stephen and Suzanne Weiss Foundation 
James Weyhenmeyer 

Mrs. John Hay Whitney 

Helen Wagner Willey and Robert Allen Willey 
Larry W. Young 

Gerret Zelen 

Lois and Bruce Zenkel 

Selim Zilka 


Daniel Ziv 


In-kind 


AAmerican Airlines 
American Hi Definition, Inc. 
Belden Wire & Cable Company 
Bert Berdis and Company 
Budget Rent A Car of Beverly Hills 
Four Seasons Hotel at Beverly Hills 
General Motors 

KABC-AM 

KCET-TV/PBS 

KCRW-FM 

KFI/KOST 

KFMW-FM 

KFWB-AM 

KGIL-AM 

KIEV-AM 

KIIS-FM 

KKBT-FM 

KKGO-FM 

KLOS-FM 

KLSX-FM 

KLYY-FM 

KLZR-FM 

KMOX-AM 

KNIX-FM 

KNX-AM 

KPCC-FM 

KPLS-AM 

KRLA-AM 

KRTH-FM 

KROQ-FM 

KRTH-FM 


KUNM-FM 
LVMH Moét Hennessy Louis Vuitton Inc. 


Panasonic Broadcast & Television Systems 
Company 


Radio Smithsonian/Public Radio International 
Sci-Fi Channel 
WABC-AM 

WAJR-AM 

WBAI-FM 

WBEN-AM 

WBGO-FM 

WBUR-FM 

Williams Vyvx Services 
Wisonsin Public Radio 
WFAS-AM 

WFEMU-FM 

WFUV-FM 

WHFS-FM 

WHUD-FM 

WKBT-FM 

WLIB-AM 

WNYC-AM 

WPGC-FM 

WPLJ-FM 

WQED-FM 
WQEW-AM 

WTIC-FM 

WZLX-FM 

Y107-FM 


From January 1, 1998 — December 31, 1998 


The Museum wishes to express its appreciation to 
the networks, studios, production companies, and 
individuals whose program donations have made it 
possible for the public to have access to the 
Museum's collection. 


The Museum also wishes to express its appreciation 
for the continuing support of: The American 
Federation of Musicians; the American Federation 
of Television and Radio Artists; Directors Guild of 
America; Screen Actors Guild; Writers Guild of 
America, East; and Writers Guild of America, west. 
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1999 Paley Festival Ticket Information 


* TICKET PRICES 


Members of The Museum of Television & Radio 
Admission charge for each event is $13. Please have Membership number ready when buying tickets. 


General Public 
Admission charge for each event is $15. 
(For senior citizens and students with ID, admission is $13.) 


* TO BUY TICKETS 
At The Museum of Television & Radio 
465 North Beverly Drive in Beverly Hills 
(Corner of North Beverly and Little Santa Monica) 


From January 29 through February 4: 
Members Tickets Only on sale in the Danny Thomas Lobby daily from 9:00 a.m.-5:00 p.m. 


From February 5 through February 7 


Tickets on sale in the Danny Thomas Lobby daily from 9:00 a.m.-5:00 p.m. 


From February 8 through the end of the Festival: 


Tickets on sale in the Danny Thomas Lobby during regular Museum hours (Wednesday through Sunday 12:00-5:00 p.m. 
and Thursdays until 9:00 p.m.) 
At The Directors Guild of America 


DGA Theatre Complex at 7920 Sunset Blvd. 
(1 block west of Fairfax on Sunset) 


Tickets for all events are available at the DGA only on Festival evenings, from 6:00-9:30 p.m. 
This includes same-day tickets when available. 


By Telephone, Internet, or Kiosk—ETM 


Tickets can be purchased by calling ETM toll-free at (888) ETM-TIXS, Mondays through Fridays from E T IMI AA 
9:00 a.m. - 8:00 p.m., and Saturdays and Sundays from 9:00 a.m. - 6:00 p.m. Tickets can also be pur- TICKETS AT THE TOUCH OF A BUTTON 


chased via the Internet at http://www.etm.com; and at ETM kiosks. Call (888) ETM-TIXS for kiosk www.etm.com 
locations. Service charges apply to phone, Internet, and kiosk sales. 1-388-ETM-TIXS 


* MUSEUM MEMBERSHIP 
Museum Membership may be purchased with your tickets at the Paley Festival ticket desk at the Museum, or by calling ETM 
at (888) ETM-TIXS. Museum Members receive advance notice and discounts on Paley Festival events. 

* PALEY FESTIVAL HOTLINE 
Information about the Paley Festival is available only through the Festival hotline: (310) 786-1016. 


* GENERAL INFORMATION 


* No refunds or exchanges 

¢ There is a six-ticket limit per person, per event 

¢ All seating is general admission; seats cannot be reserved 

* For sold-out evenings, tickets may become available at the ticket table fifteen minutes prior to starting time 
¢ For group sales of more than twenty tickets call (310) 786-1000 

¢ Events/participants are subject to change 


California facility interior/exterior photographs © Grant Mudford. Photographs from 1998 Festival by Lee Salem. 


Program photographs: ©ABC, Inc.; ©1998 Warner Brothers/James Sorenson, Richard Cartwright, Larry Watson, John Seakwood; ©CBS Inc./Tony Esparza, Monty Banton, Randy 
Tepper; ©OTouchstone Pictures and Television; ©1992 Fox Broadcasting Company/Randy Tepper; Photofest; ©NBC, Inc.; Lesly Weiner/Baskin Studio, Norman Ng/Baskin Studio 


© 1999 The Museum of Television & Radio 
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Special Thanks 


The Museum of Television & Radio wishes to thank organizations and individuals who helped with 
the programming and gave technical assistance to make this Paley Festival possible, especially: 


Jeff Abraham; Frank Accarino; John Amodeo; Michael Bateman; The Bedford Falls Company; 
Brillstein-Grey Entertainment; Paul Brownstein; Kelly Bush; Canal+; CBS Television; Erin Champion; 
Columbia TriStar Television; Marcy De Veaux; Christopher Dee; Bryony Dixon; Ruth Engelhardt; 
Robert Finkelstein; Will Friedwald; Joshua Gummersall; Glen Harris; HBO Independent Productions; 
Ed Hinch; Imagine Television; Casey Kasem; Graham Larson; Brad Lemack; Marc Liepis; Sharon 
Liggins; Mary Mandabach; MGM/UA Television; Temil Marmon; John Martin; Patrick Miller; 
Maureen Milligan; Kerry Murphy; National Film and Television Archive; Jeffrey Nemerovski; Dan 
Nunen; Paramount Pictures; Carla Princi; Joe Quenqua; Jeff Ross; Herman Rush; Scott Sassa; Barbara 
Scher; George Schlatter Productions; Michel Schmidt; Carol Serling; Yaffa Shahom; Linda Stricklin; 
Alan Takiguchi; Veronica Taylor; Touchstone Television; Patty Triplett; TSProductions; Christine 
Turner; Eric van der Werff; Kira Wagner; William Morris Agency; Ted Zawislak; Kent Zbornak; Vika 
Zhan; Marc Scott Zicree; Ed Zimmerman; and NBC, Inc., for their generous assistance in producing 
the Festival highlight tape. 


This Paley Festival is a salute to the creativity of writers, directors, actors, musicians, producers, and 
craftspeople. The Museum wishes to express its appreciation for the continuing support of: 


The American Federation of Musicians; the American Federation of Television and Radio Artists; 
the Directors Guild of America, Inc.; the Screen Actors Guild; and the Writers Guild of America, west. 


For providing services that make the Paley Festival possible, 
the Museum greatly wishes to thank 


AmericanAirlines 


Something special in the air” 


Four SEASONS HOTEL AMERICAN HI DEFINITION, INC. 
Los Angeles al Inewverly Hills On the Cutting Edge of Video Projection 


Panasonic Beverly Hill, 


Broadcast & Television Systems Company CAR COLLECTION 
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THE MUSEUM OF TELEVISION & RADIO 


The Museum of Television & Radio 


The Museum of Television & Radio’s Seminars Program offers a unique opportunity for the public to 
learn about the artistry and craftsmanship behind excellent programming. Appropriate highlights from 
the Museum’s collection are a part of every seminar, and panelists answer questions from the audience. 


Midlife Crisis of the Mob: 
The Sopranos 


Tuesday, March 30; Reception for seminar ticket holders: 6:00-7:00 p.m. 
Screening and Seminar: 7:00-9:00 p.m. 


Combining contract killing and Prozac, The Sopranos is the first television series to explore the 
family and professional life of a modern mob boss. “Audacious—Mario Puzo rewritten by John 
Cheever” is how Tom Carson of the Village Voice described the series’s first season. Howard 
Rosenberg of the Los Angeles Times says of The Sopranos,*Hands down, it’s the series of the sea- 
son” First inspired by the gangster movies of the thirties and later the underworlds of Coppola and 
Scorsese, creator David Chase presents a middle-aged New Jersey mobster beset by depression, 
waning mob influence, and marital difficulties. The Museum will screen the first season finale. 


HBO invites ticket holders to a pre-seminar reception with the panelists. 


In Person: 
David Chase, Creator and Exec. Prod. 
Cheeic Alhvrecht Prec af HRO Oricinal Proocramming 


‘HONY NESTE/HBO 


The Museum of Television & Radio 


Del Mann and Eva Marie Saint 


The Sopranos Martin Short 
Deep Space Nine: Final Episode 
Huell Howser Groucho Marx 


Spring Seminars 


O 
S) 
ol 


Middle of the Night: 


A Screening and Conversation with 


Del Mann & Eva Marie Saint 


Wednesday, April 7; 7:00-8:30 p.m. 


Legendary director/producer of live television Delbert Mann and acclaimed actress Eva Marie Saint will talk about the 
challenges and excitement of creating the live 1954 television drama, Middle of the Night, written by Paddy Chayefsky. 
Similar in theme to the earlier Mann/Chayefsky collaboration, Marty, this drama, to be shown in its entirety, explores the 
search for love by a young divorcee (Eva Marie Saint) and her fifty-year-old coworker (E. G. Marshall). 


A Conversation with 


Local Color on ‘Television: 


California’s Gold with 
Huell Howser 


Wednesday, April 14; 7:00-8:30 p.m. 

As host, writer, and producer of California’s Gold, Huell Howser has traveled to the far corners 
of the Golden State, uncovering fascinating facts from sites including the Golden Gate Bridge in 
San Francisco and the Amboy Crater, an extinct volcano in the Mojave Desert. Airing on all thir- 
teen of California’s PBS affiliates, this series has become a valuable educational tool for schools 

and libraries, revealing the rich history and cultural diversity of the state. 


Spring 


eminars ” 


Wednesday, April 21; 7:00-8:30 p.m. 

Ed Grimley...Jackie Rogers, Jr...Nathan Thurm...with these whim- 
sical and indelible characters, Martin Short has charmed television 
audiences for two decades. Beyond his work on SCTV and Saturday 
Night Live, this versatile actor/comedian has belted out showtunes 
for Carson, Leno, and Letterman and has crafted performances in 
the television films Merlin and Alice in Wonderland.The gregarious 
Short is slated for his own syndicated talk show in the fall. 


The Unaired Pilot: 


Wednesday, May 12; 7:00-8:30 p.m. 
Groucho Marx was a fixture on television for eleven years with the popular quiz show 
You Bet Your Life, where his sarcastic barbs and playful asides brought him a devoted 
following. Groucho had a second, short-lived series called Tell It to Groucho, which ran 
for several months in 1962. The show’s producer, John Guedel, will present the 
series’s pilot, which was never broadcast and which features some of the funniest 
moments from You Bet Your Life. Also to be shown is a classic moment with 
Jayne Mansfield on Tell It to Groucho. 


In Person: 

Scott Alexander and Larry Karaszewski, Screenwriters, Ed Wood and 
upcoming films on Andy Kaufman and Groucho Marx 

John Guedel, Prod., Tell It to Groucho 

Arthur Marx, Playwright and Author 


Premiere of Series Finale: 


Deep Space Nine 


Thursday, May 27; 6:30-9:00 p.m. 

The Museum will premiere the two-hour finale of this science fiction series, which attract- 
ed scores of devotees in the post-Star Trek era. Since its debut in 1993, this offspring of 
Star Trek: The Next Generation—set in a space station in the twenty-fourth century—has 
combined thought-provoking themes with a galaxy of multifaceted crew members and 
interplanetary beings. 


In Person: 

Rick Berman, Creator and Exec. Prod. 
Ira Steven Behr, Exec. Prod. 
Members of the cast to be announced 


Ticket Information 
Tickets: °10 (8 for Museum Members) 


In Person 

Tickets may be purchased in the Museum lobby Wednesdays 
through Sundays from 12:00 to 5:00 p.m. and Thursday 
evenings until 9:00 p.m. 


By Phone 
Order tickets by phone by calling (310) 786-1091 from 
12:00 to 5:00 p.m., Wednesdays through Sundays. 


Sales are final and tickets cannot be refunded. 
Programs and participants are subject to change. 


All seminars take place in the John H. Mitchell Theater. The seminars, including the 
question-and-answer period, are videotaped and become part of the Museum’s 
permanent collection. 


